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Personal factors and consumer behaviors traveling by public transportation to inner Bangkok

that affect the decision to choose a transportation mode
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Abstract

This research aims to study personal factors (demographic characteristics) that affect
the decision to choose a transportation mode by public transportation to inner Bangkok. To
study the behavior of consumers traveling by public transportation that affects the decision to
choose a transportation mode by public transportation to inner Bangkok. This research is a
quantitative research. The sample group is 400 people who choose to travel by public
transportation to do activities in inner Bangkok. The ready-made computer program was used
to process the questionnaires.

The research results found that 1) Occupation affects the decision to choose a
transportation mode by public transportation to inner Bangkok and gender, age, education level,
average monthly income do not affect the decision to choose a transportation mode by public
transportation to inner Bangkok. 2) Punctuality of the service schedule of the public
transportation, cleanliness of the public transportation service, convenience of the public
transportation service, crowding of public transportation users, and public transportation is safe
and has a low risk of accidents. That affect the decision to choose the travel mode and the
frequency of the public transport service. Arriving at the destination on time within the expected
time. The appropriate travel time by public transport. The appropriate fare of the public
transport. The public transport is easily accessible. The public transport is continuous (car,
boat, rail). Traffic conditions in inner Bangkok. The public transport routes cover important

areas or activities that do not affect the decision to choose the travel mode.

KEYWORDS : Decision-making, Consumer behavior, Travel patterns
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B Std. Error Beta
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B Std. Error Beta
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