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Factors Affecting Population's Life Insurance Purchase Decisions

in Bangkok
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Abstract

This research aims to study the factors affecting the decision to purchase life insurance
of people in Bangkok. This research is a quantitative research. The sample group is 400 people
living in Bangkok. The statistical package was used to process the questionnaires.

The research results found that 1) Age affects the life insurance purchasing behavior of
people in Bangkok and gender, status, education level, occupation, and average monthly
income do not affect the life insurance purchasing behavior of people in Bangkok. 2) Life
insurance benefits affect the life insurance purchasing behavior of people in Bangkok and types
of life insurance, life insurance forms do not affect the life insurance purchasing behavior of
people in Bangkok. 3) Physical characteristics affect the life insurance purchasing behavior of
people in Bangkok and products, prices, distribution channels, marketing promotions, service
personnel, and processes do not affect the life insurance purchasing behavior of people in

Bangkok.

KEYWORDS : Purchasing decision, Purchasing behavior, Life insurance
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