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ABSTRACT

This study aims to examine consumer behavior in transitioning toward a cashless society when
purchasing goods and services in the Rangsit Municipality area, Pathum Thani Province. It analyzes the
factors influencing the use of cashless payment methods such as mobile banking, electronic wallets (e-
wallets), QR code payments, and credit/debit cards. A quantitative research methodology was employed,
using online questionnaires to collect data from a sample of 400 residents who purchase goods and use
services in the Rangsit Municipality area. The findings indicate trends in cashless spending, levels of user
satisfaction, and factors influencing decisions to use either cash or electronic payment systems for goods
and services. The results of this research can be used to support government policy planning in managing
currency (banknotes and coins), promoting digital financial behavior, and advancing the development of a
cashless economy at the community level

The findings revealed that: 1) Personal factors such as age, income, occupation, and digital literacy
significantly influence the choice of payment method. 2) Behavioral differences lead to varied preferences
in using cash or E-Payment. 3) Several key factors, including convenience, perceived security, and
technological familiarity, contribute to the behavioral shift toward E-Payment. 4) Levels of satisfaction with
payment methods vary, depending on individual experiences and the context of usage. 5) Decision-
making in selecting between cash and E-Payment differs according to the type of product or service being
purchased. These insights highlight the importance of understanding user preferences and behaviors in
order to support policy development, enhance financial inclusion, and promote the broader adoption of
cashless transactions in society.

KEYWORDS : Cashless Society, Satisfaction, Decision-making in selecting payment methods
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