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Factors affecting customer's decision to purchase life insurance

from Krungthai-AXA in Nakhon Pathom Province
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Abstract

The study of factors affecting customer's decision to purchace life insurance from
Krungthai AXA in Nakhon Pathom Province aimed to study the marketing mix factors and
other factors affecting the decision to buy Krungthai AXA life insurance in Nakhon Pathom

Province. This was a quantitative research. The sample group was 400 consumers who



decided to buy Krungthai AXA life insurance in Nakhon Pathom Province. Data were
collected using questionnaires and analyzed using descriptive and inferential statistics
such as T-Test, ANOVA, and multiple regression. The results of the research found that
overall, consumers had a high level of decision making. When considering each aspect,
it was found that the decision was at the highest level of agreement, which was problem
awareness, and decision making was at a high level in 4 aspects: post-purchase behavior,
decision- making, alternative evaluation, and information search. The results of the
hypothesis testing found that different genders had an effect on decision-making and
post- purchase behavior, while age, occupation, average monthly income, and education
levels had different effects on all aspects of customers’ decision to buy Krungthai AXA
life insurance in Nakhon Pathom Province. Different statuses had a statistically significant
effect on decision-making at a level of 0.05. The marketing mix that affected customers’
decision to buy Krungthai AXA life insurance in Nakhon Pathom Province included product
factors and price factors. The personal and process factors were statistically significant
at the 0.05 level, However, place, promotion, and physical evidence components did not
have a statistically significant influence on the customers’ decision to purchase life
insurance from Krungthai-AXA in Nakhon Pathom Province at the 0.05 significance level.
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