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Abstract

This research aims to study the influence of marketing mix factors (7Ps) and pre-
purchase behavior on the decision to adopt business software among users in the real
estate industry in Bangkok. The sample consisted of 400 organizational personnel involved
in software adoption decisions. A questionnaire was used as the data collection tool. The
data were analyzed using descriptive statistics, including mean and standard deviation, and

inferential statistics, including t-test, One-Way ANOVA, and multiple regression analysis.

The findings revealed that distribution channels (Place) and physical evidence had
a statistically significant effect on the decision-making behavior at the 0.05 level, while other
marketing mix factors showed no significant influence. Gender was significantly related to
post-purchase behavior, whereas other demographic variables—such as age, department,

software usage experience, and organization size—showed no significant differences.

The findings suggest that accessibility, system reliability, and user-oriented design
are critical factors to be considered in business software development to effectively meet
the needs of the real estate sector, particularly within organizations characterized by

collaborative decision-making and long-term system use.

Keywords: Marketing mix (7Ps), pre-purchase behavior, Business software, Real estate

industry
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