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ABSTRACT

This research aimed to study the factors influencing the purchasing behavior of
Generation Z consumers in Chanthaburi Province through online platforms. The study
focused on demographic characteristics, marketing mix factors, and consumer purchasing
behavior. A sample of 400 respondents was selected using a questionnaire for data
collection. The findings revealed that most Gen Z consumers were female, aged between
23-28 years, held a bachelor's degree, were self-employed, and earned an average
monthly Income not exceeding 15,000 baht. The marketing mix factors that significantly
influenced purchasing behavior were at a high level, particularly in terms of physical
evidence and process. Consumers emphasized the reliability of service systems, clarity
of ordering steps, and convenience in accessing platforms. Additionally, gender, education
level, and income significantly affected purchasing behavior. However, overall marketing
mix (7Ps) factors showed no significant relationship with purchasing behavior, which may
reflect the digital age consumer trends. Especially for Gen Z, who prioritize credibility,

speed, and user reviews over traditional marketing strategies.

Keywords : Consumer behavior, Gen Z, 7Ps marketing, Online purchase, Chanthaburi
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