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ABSTRACT

Tax-free fixed deposit accounts are popular financial products among working-age
individuals due to their stability, guaranteed returns, and tax benefits. This study aimed to (1)
examine demographic factors influencing the decision to use tax-free fixed deposit accounts,
(2) investigate the influence of the services marketing mix (7Ps), and (3) explore the
consumer decision-making process based on the five-stage buying decision model.
A quantitative research method was applied, with a sample of 400 working-age individuals in
Bangkok who had experience with or plans to open a tax-free fixed deposit account. Data
were collected through an online questionnaire and analyzed using descriptive statistics and

inferential statistics including t-test, One-Way ANOVA, and Multiple Linear Regression.

The findings revealed that gender, educational level, and occupation had a statistically
significant influence (p < 0.05) on the decision to use tax-free fixed deposit accounts, while
age and average monthly income had no influence. Regarding the marketing mix, product,
price, and people had a statistically significant influence (p < 0.05) on the decision, whereas
place, promotion, physical evidence, and process had no influence on the decision to use

tax-free fixed deposit accounts.

Keywords : tax-free fixed deposit account, services marketing mix, consumer

decision-making, working-age individuals
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