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Factors of the Marketing Mix that Influence the Decision-Making Process for Purchasing Bakery Products
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ABSTRACT

This study had two primary objectives: 1) to examine consumer behavior at Baan
Kanom De pathum, and 2) to investigate the marketing mix factors (7Ps) that influence the
decision to purchase bakery and coffee products. The sample consisted of 400 customers,
selected through accidental selection and simple random sampling methods.

Data analysis employed statistical techniques to determine frequency, percentage,
mean, and standard deviation, as well as t-tests, one-way ANOVA, and multiple regression
analysis to assess the relationship between the marketing mix factors (7Ps) and purchasing
decisions.

The results showed that most respondents were female, aged 21-30 years, with a
bachelor's degree, working as private employees, and earning an average monthly income
between 10,001 - 20,000 THB. The most popular products were cakes, followed by coffee
beverages and bread, with an average spending of 101 — 200 THB per purchase. Customers
frequented the bakery and coffee shop 3-5 times per week, with peak hours being 07:01 —
09:30 and 12:01 — 14:30. Most customers learned about the shop through word-of-mouth
recommendations, and the top three favorite bakery products were custard-filled bread, fresh
coconut bread, and chiffon coconut cake.

In terms of personal factors, gender was the only variable significantly affecting the
decision to purchase bakery and coffee products at a statistical significance level of .05, while
age, education level, occupation, and income did not show significant effects.

The study of marketing mix factors (7Ps)—product, price, place, promotion, people,
physical environment, and process—revealed a moderate correlation with the decision-making
process for purchasing bakery and coffee products (R= 0.526) and explained 22.70% of the
variance (R Square = 0.227). Significant factors included the physical environment, process,
and price, while product, place, promotion, and people did not significantly impact purchasing
decisions.

In summary, effective management of the physical environment, service processes, and
pricing are crucial factors influencing consumer purchasing decisions at Baan Kanom De
Pathum, Pathum Thani province, while other factors such as product, distribution channels,

promotion, and personnel do not have a significant impact.

Keywords: Marketing mix factors, Purchasing decision, Bakery shop, Bakery and fresh coffee
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