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Satisfaction of tenants in the Siam Square Shopping Center
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ABSTRACT

The purposes of this research are (1) to study the satisfaction of tenants in the Siam Square
Shopping Center area (2) to compare the satisfaction of tenants in the Siam Square Shopping Center
area. Classified according to tenant characteristics. Sample group used in research Tenant of space
in Siam Square Shopping Center, only commercial buildings within Siam Square Shopping Center.

There are approximately 296 tenants in total. The sample group used in this research is 169 tenants



in the area of Siam Square Shopping Center, only commercial buildings within Siam Square Shopping

Center (10C=0.9187).

The results of the study found that gender, education, rental status and rental prices are
different Statistically significant, 0.05, affects the satisfaction of tenants in Siam Square area. And it
was found that the tenants had a problem with the rental price being quite high. Product side
Organization of store space within Siam Square area and improving advertising and public relations,

respectively.
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