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The factors of sustainable organization that affect to medical equipment companies in the Bangkok Metropolitan area
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Abstract

The objective of this research was to study of the factors of sustainable
organization that affect to medical equipment companies in the Bangkok Metropolitan
area. The researcher employed a quantitative research design, utilizing a one-time
measurement approach and online questionnaires as the data collection tool. The
collected data were analyzed to identify factors affecting the dependent variables using
Multiple Regression analysis.

The study found that there are five factors influencing the sustainable organization
of medical equipment companies in Bangkok and its metropolitan areas such as Valuing

Staff , CEO and Top Team , Trust , Staff Engagement and Developing People

Keywords : Sustainable organization/ Honeybee Leadership/ Medical Equipment
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