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The factors influencing consumers' decisions to use car wash services

in Lam Luk Ka District, Pathum Thani Province
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ABSTRACT

The main objectives of this research are to study the behavior of consumers in choosing
car wash services in Lam Luk Ka District, Pathum Thani Province; to investigate the marketing

mix factors influencing consumers' decisions to use car wash services in Lam Luk Ka District,



Pathum Thani Province; to examine the relationship between personal factors and consumer
behavior in choosing car wash services in Lam Luk Ka District, Pathum Thani Province; and to
explore the influence of marketing mix factors on consumer behavior in deciding to use car
wash services.

The results of the research show that the majority of respondents are male, with 207
respondents in the age range of 21-30 years. Most of them hold a bachelor's degree or
equivalent, work as private employees, and have an income between 10,001 - 20,000 Baht.
The majority have cars aged between 1-3 years. Consumer behavior regarding car wash
services reveals that most respondents use the service because they do not have time to take
care of their cars themselves, spending between 301 - 400 Baht per session, and using the
service approximately 1-2 times per month. The most frequent service time is between 17:01 -
20:00. Respondents mostly learned about the car wash shops through Facebook, and the
majority do not intend to change shops, though they are willing to use a better service if
available.

The research findings indicate that personal factors have a significant statistical
relationship with consumer behavior in deciding to use car wash services in Lam Luk Ka District,
Pathum Thani Province, at a significance level of .05. However, the marketing mix factors do
not have a significant relationship with consumer behavior in deciding to use car wash services

in Lam Luk Ka District, Pathum Thani Province.

Keywords: The decision to use services, car wash services, Lam Luk Ka District, Pathum Thani

Province
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