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The use of services that affect the decision-making process of construction companies in
Nakhon Ratchasima province
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Abstract

This research has the objective To study demographic characteristics that affect the
decision-making process for using construction companies among the population in Nakhon
Ratchasima Province. To study service usage behavior that affects the decision-making
process for using construction companies among the population in Nakhon Ratchasima
Province. From a sample of 400 people who had used the services of a construction company
in Nakhon Ratchasima Province, using a statistical package (SPSS) to process the
questionnaire.

The results of the research found that 1) gender, age, status, education level,
occupation that affect the decision-making process of using construction companies for the
population in Nakhon Ratchasima Province, as for average monthly income family member
Buildings that you have used the services of construction companies. The value of the buildings
that you have used the services of construction contractors. Requirements for choosing the
services of a construction company that does not affect the decision-making process of using
construction services for the people in Nakhon Ratchasima Province 2) those involved in
deciding to use services Amount of purchase per time That affects the decision-making process
of using construction companies for the people in Nakhon Ratchasima Province. As for the
types of construction contractors who choose to use the service. Reason for choosing the
service Service time Period of service Frequency of using services that build houses or repair
houses That does not affect the decision-making process of using construction companies for

the people in Nakhon Ratchasima Province.

KEYWORDS : decision-making process, service usage behavior, construction companies
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