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Factors affecting processed food purchasing behavior of consumers in Bangkok and

surrounding areas
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Abstract
This research aims to study the demographic factors and the purchasing behavior of processed
food of consumers in Bangkok and its vicinity. To study the factors affecting the purchasing
behavior of processed food of consumers in Bangkok and its vicinity from a sample group of
400 consumers in Bangkok and its vicinity. The statistical package (SPSS) was used to process
the questionnaires.
The research results found that 1) Age, education level, occupation, and average

monthly income affect the purchasing behavior of processed food of consumers in Bangkok and



its vicinity. Gender and status do not affect the purchasing behavior of processed food of
consumers in Bangkok and its vicinity. 2) Product and price affect the purchasing behavior of
processed food of consumers in Bangkok and its vicinity. Distribution channels, marketing
promotion, personnel, processes, and physical characteristics do not affect the purchasing

behavior of processed food of consumers in Bangkok and its vicinity.
Keywords : purchasing behavior, marketing mix factors, consumers
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