T3 adnilszaun19n1snaIandInanan1sandn lataanlzusn1stasa21g

04 6 A =) g 04 ~
T‘i’liﬁW‘n3Jﬂﬂﬂﬂ@dﬂix%ﬁﬁ%i%%ﬁﬁ’)ﬂ%aqi
Marketing Mix Factors Affecting the Decision to Use Mobile Network Services by the Population in Chonburi

Province
A o o 1 Y v o &
WIIN ?J"II@I , BbN3IAN r{dW%JuW\‘iﬂ
Peerawat Umtoe’, Kaewta Poopatanapong2
Q 1
naaga

v @
v AdA

a v € a A A R a v A )
nYgATBINIAnUIzRIANAN®DIUTZNNT Ad 1) LWaﬂﬂHWWﬂ@ﬂiE&l“Uadﬁdﬂiiﬂﬂﬂ‘i’]%

a
& A

Y Aa A [ s = [ 1 cid 3
lwusnsasatnalnsdny 2) ednsnTadud@ulszaun19anIIaana (7Ps) NNadanIzuInANg
@ A A A‘T a [ 6 A 1 s 6 ] (>3 1 =3 v 1 ¥ o A
anfulafandenianmwitaiatnelnidwd nquimadnalunisinmleun andrduan 400 au
ldusnaaIernelnsawy lasitmsaadanuuuiiadey

NI NzATayaliaid draaad drfesar drals uazdrauidosuunnagu
(Standard Deviation) UHIMINaRaUANANVLUTUTIUNLE B (One-way ANOVA) azng
AeTzinIInanaswna s (Multiple regression analysis) tNamFaNuFNNUTIzRI9TTEIU
UszaunanIaana (7Ps) nunszuauniaaiulafande nansisuwudn gaeuuuusauna
sulngidugaevunuseumudmlngiduwandgindargdinit 20 I Inwldiadadaidan
A1 10,000 U wazdsznavandwidunniSou-unAnsvan dosldusamshulugiadr 12.01-
17.00 %. tJusrwiwIudszana 201 §49 300 U lasdnmsiRananduusinLanNEITERINING

A L% ai [l v A ai o A ai > > [ [
Tunssunu uszmaiianiunegindidssamunvihnunianwnadodunan
) o ' o 2 a v o Aa '
ludruadpainyans wudiany szaumsdns e waznele iudedpninasdants
o A A & A v & | Ao o @ aad % ' A \ A
andulationdoialarralnidnd adrvfinedannieaianizay .05 vminalddnaodnad
HaRIATY
=S > 1 1 Qs 1 =
N3AN BT EIBUTZRUNIINITARA (7Ps) WuITadudIwdIzaun1an1saanadl
ANMNFNANBTIUISzALLUNaIRUNIzUIRNIaaaulalfanTenRan s La3atalnTany Sauay
22.70 (R= 0.227) uwazaunsnasunuanuulsaulasesas 5.2 (R Square = 0.052) laotfasaanu
NITLIUNNT LAZAIHINAT Aausunusadlnadamn .05 lurmeNTadua unianmy da4
N19NIHAUIE NIITILRTUNITAR NINBATIN uazuAaInT Iddnaadafiipddngdanis
v A A ::T
aaanlaliande

adan : Tagoanlszauniiniiaaa, miaaawlaiandainiateInsdwi

T nAnE Mé’ﬂgmgiﬁaumﬂ'wﬁ@ F1VINITIANT ADELIMIITING VRINERUTINA LA

2 919138NUINE MIAUAINDRT UINITININMIL NN WWANEIRUTINAIUA



ABSTRACT

The primary objectives of this research are twofold: 1) to study the behavior of
consumers at mobile network service shops, and 2) to examine the marketing mix factors (7Ps)
that affect the decision-making process for purchasing mobile network products. The sample
group for the study comprised 400 customers who use mobile network services, selected

through accidental sampling.

Data analysis employed statistical techniques such as frequency, percentage, mean,
and standard deviation. Additionally, one-way ANOVA and multiple regression analysis were
used to determine the relationships between the marketing mix factors (7Ps) and the decision-

making process.

The research results revealed that the majority of respondents were females under the
age of 20, with an average monthly income of less than 10,000 baht, and primarily students.
These respondents typically used the services in the morning between 12:01 PM and 5:00 PM,
spending approximately 201 to 300 baht. They often chose shops based on word-of-mouth

recommendations and the proximity to their workplace or residence.

In terms of personal factors, it was found that age, education level, occupation, and
income significantly affected the decision to purchase mobile network services at a significance

level of .05, while gender did not have a significant effect.

The study of the marketing mix factors (7Ps) found that these factors had a moderate
relationship with the decision-making process for purchasing mobile network products,
accounting for 22.70% of the variance (R = 0.227) and explaining 5.2% of the variation (R
Square = 0.052). Specifically, the process and price factors had a significant relationship at the
.05 level, while the product, place, promotion, physical evidence, and people factors did not

have a significant impact on the decision-making process.

Keywords: Marketing Mix Factors and the Decision , Purchase Mobile Network Services
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