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ABSTRACT

Research study On the factors of the marketing mix that affect the decision to consume
fresh coffee of people in Bangkok. The objectives are 1) To study demographic factors with the
consumption of fresh coffee by people in Bangkok. 2) To study the marketing mix factors that
affect the decision to consume fresh coffee by people in Bangkok. Tools used to collect data
Sample group used in research The decision to consume fresh coffee of 400 people in Bangkok.
By convenient sampling and statistics used in data analysis include frequencies, percentages,
averages, and standard deviations. One-way ANOVA. If differences are found, they must be
compared on a pairwise basis using LSD (Least-Significant Different test) and analyzed using

multiple regression.

From the research results it was found that Most consumers are female, 247 people,
232 people aged 26 - 40 years, 217 people are single, 257 people have a bachelor's degree,
236 people are employees of private companies, and have a monthly income of 15,000 - 35,000

baht. 224 people.

Testing the assumptions found that 1) factors such as gender, age, education level,
occupation, and monthly income different There are different decisions to consume fresh coffee.
Statistically significant at the .05 level, except for different statuses. There is no difference in the
decision to consume fresh coffee. 2) Marketing mix factors that affects the decision to consume
fresh coffee of people in Bangkok. There are 3 aspects: product side Marketing promotion and
process aspect, With an R2 value of .427, it can predict 42.7% of the decision to consume fresh

coffee of people in Bangkok.

Keywords: Marketing mix (7P's), Consumption decision process, Fresh coffee
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