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Marketing mix factors affecting the decision to use food ordering applications of people in Bangkok

SUNT Dunan
Tanaporn Intasod
UNANED
& Ao A e

n1sfneideassiliingussasdiiofnudadudiudsvaunenisnainiiinasonisdndula

Gonlduaundintudsormsvassevulungunnuniuas Yseunsnldlunsfineideassil e

[
=

Uszmnsfiendeaglulwnnsunnumiuns vanawe waginangandotgasus 18 T3ulU druau 410

v 2 dll = < v a ¢ v Y aa a
Ay tagld wuvasuaiuduasesdiolunisiusivsindeya wasdiasisvideyanivada laed
Togusvasdnadl 1) iednwinganssunisidenlduinisuenniiadudiamsvesiuilaaluiun
NTWNNUNIUAT 2) W eAnw1Dedadun1uadulszauninisaaiaidnanenisindulaionld

wennaiadudaensvesrusinalulunnsunnuruag

HaNINAFUaANNAgIUIUTITEdIuUsTAUNIINISRaInlnaden 1 sAnduladenldieUndn

FUAIDIMS WU 1 TUwALUTEEUNI9NTAAINBEN9TR8 1 FakUS Ndinasen1sanauladanly

1Y Y]

WOUNALATU NIzAaUBd1IAYNINENH .05 LU NAITAUITIUAIUIENUIIUITUE U TZAUN19IA U

a [ ¢ o a ) ' A v a v o PN LY
NanNEUN Lﬂu{]"\]"\]EJV]ﬁ\‘INﬁW@ﬂ'ﬁLﬁE]ﬂI%LLE]UWﬁLﬂ%uaﬂ@%’ﬁu’]ﬂmq@ s998911 JaduaunssuIung

AL UM ULDINIINITININNLUNE

[y |

AdAgy: Uaduaiulszaunianisnain, nsdnduladenlduinig, wounaintudiains

Jaudinfiny) a191n159AN13 AMEUIMNTTING UNINGIRETIUATUNAG

ABSTRACT

This research aimed to study the marketing mix factors affecting the decision to use
food ordering applications of people in Bangkok. The population used in this research was the
population living in Bangkok, both males and females aged 18 years and over, totaling 410
people. A questionnaire was used as a tool for data collection and data analysis using statistics.

The objectives were as follows: 1.) To study the behavior of consumers in choosing food



ordering applications in Bangkok. 2.) To study the marketing mix factors affecting the decision

to use food ordering applications of consumers in Bangkok.

The results of the hypothesis testing on marketing mix factors affecting the decision to
use a food ordering application found that there was at least one marketing mix factor that
affected the decision to use an application at a statistical significance level of .05. When
considering each aspect, it was found that the product mix factor was the factor that had the
greatest impact on the decision to use a food ordering application, followed by process factors

and distribution channel factors.

Keywords: Marketing mix factors, Service selection decision, Food ordering application
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4. sEAUMIAN®IGIER
fniUSeanes 65 15.85
Useyge3 301 73.41
Usnyay1ln visegandn a4 10.73
410 100.00
5. 81w
dniFeu/indnw 99 24.15
NHNUUIENLENTUY 189 46.10
NINUSFIAMAY SuTuns 82 20
g3nadmn 40 9.76
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NIWNNUATUAT
ANOVA®
Sum of
Model Squares df Mean Square F Sig.
1 Regression 94.522 7 13.503  83.571 .000°
Residual 64.954 402 .162
Total 159.476 409

a. Dependent Variable: VARX
b. Predictors: (Constant), P7, P1, P5, P2, P4, P6, P3

NU71 Ud8druuseaun1an1snanm do819u0emkUstaswUsnile Ninansni1sanaula

=

denlduanndindudsemislunguvmumues Nawisathanasraduaunis Multiple regressions

a1 ¥ 1

yune Y 1o Ineldnnsiiansananlunisna wuln da1 P-value wiAv .000 @9ilAntiaendn .05 UuAe

gousuauyfgu Yadudiulszaunianisnana dewasienisinduladentduenndindudseimsly

°o o A

nyawnuvuAsegeilldedAn .05 (F = 83.571, df = 7, p-value = .000)

Model Summary®
Change Statistics
Adjusted R~ Std.Error of R Square Sig.F  Durbin-
Model R R Square Square the Estimate Change F Change dfl df2 Change Watson
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1 770 593 586 40197 593 83571 7 402 000

a

1652

a. Predictors: (Constant), P7, P1, P5, P2, P4, P6, P3
b. Dependent Variable: VARX

HANTIATIETRYA Nud1 MuUsBase fe Tadediudszauniinisnain Ianuduiusiudi
wlsmu Ao nsdeduladenlduenndiadudsomslununmuvuas eglusesdugansesay 77.00

(R= 0.770) @1115095U18ANULUSHUR AT UNUNISANAUTIEBNTY WO NNE AT UA 981915 b

nsamnsvuas Ii¥esag 59.30 (R Square = 0.593) Bndovaz 40.70 (unainndudsdu o 7laild

Anw
Coefficients”
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.

1 (Constant) 701 A72 4.077 .000*
P1 223 .041 218 5.484 .000*
P2 -.052 .036 -.057 -1.434 1562
P3 -.142 .046 -.139 -3.102 .002*
P4 .049 .041 .052 1.201 231
P5 .014 .040 .015 .353 725
P6 .374 .041 403 9.027 .000*
P7 .368 .041 418 9.085 .000*

a. Dependent Variable: VARX
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Uadediulszaun19n1naln AusIan 1 wide MRszaUTeILuUAINTIN anad 0.142 e Lagd
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A 1 wiae vildsiuvesuuamsay wWudu 0.374 wize Tnefauuss unsdl 2By
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Unstandardized Y = .701 + .223 - .142 + .374 + .368
aun13veeANNENITLS TusuasiuuLnsgu

Standardized W = .701 + .223 - 142 + .374 + .368
dlo Y, W = nmsdn

S1 = Yadudiudseaunianisnann auNdnsiu

52 = Yadudiulssaunianisnann ausIan

53 = YaduaruUszaunianisnann sudaanae

54 = Yadudiuuszaun1enITnann AuAIEUINATS

INHANIIVAFUANLAIY aansaaguladn seusuanyfgiunan wuneaudn ddadedau

Uszaun1en1snaineg1eiles 1 dinds Nawanenisinauladenlduaunaindu Nssautsdfynig
anp .05
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