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ABSTRACT

Factors affecting consumer buying decisions about goods on mobile application,
Kanchanabury province from the sample group 400 people who had previously purchased
products through a mobile application in Kanchanaburi province using an online
questionnaire as a tool to collect data. Statistics used to analyze the data were descriptive
statistics including frequency, percentage, mean and standard deviation, and Chi-Square
statistics.

The results of the study found that the most samples were female, aged 30 - 39
years, marital status, self-employed, with a bachelor's degree and have an average
monthly income 30,001-40,000 baht, using the Shopee application to purchase
cloths/accessories 2-3 times a month, average amount each time is less than 1,000 baht.
and the delivery time is too long was buyers are most concerned about. The most
important reason made buyer’s decision to purchase products through applications on
smartphones There is a wide variety of products to choose from. and feel fun excited to
order, the samples know how to buy products through mobile applications by advertising
on online media. After placing an order They expect the product to be as specified If the
product is not as specified, they will not return to purchase again. The overall experience

of samples feel the most satisfied

The results of the hypothesis testing found demographic factors include gender, age,
status, occupation, average monthly income had affect to buyer’s decision except
education level factor that does not affect decision making. As for the different
marketing mix factors, including product, price, place, promotion had affected the most
important level for decision to purchase products through a mobile applications in

Kanchanaburi

Keywords : Decisions, Marketing Mix, Mobile Application
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