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Abstract

This research is a study. Marketing mix factors that influence the decision to
purchase BYD electric cars by working people. In Samut Prakan Province The researcher
has the objective to study from people of working age In Samut Prakan Province, 400
people. The results of the data analysis found that in terms of gender, it was found that the
majority were female, numbering 243 people, accounting for the percentage. 60.75 In terms
of age, it was found that most were in the age range of 26 - 35 years, numbering 195
people, calculated as a percentage. 48.8 In terms of occupation, it was found that most of
them had a career as hired employees/private employees, 245 people, accounting for 61.3
percent. In terms of education, it was found that the majority had a bachelor's degree, 294
people, accounting for 73.5 percent. Income was 20,001 - 30,000 baht, 113 people,
accounting for 28.3 percent. Data on marketing mix factors found that consumers have
opinions on marketing mix factors. Overall it was at the highest level at (X = 4.32 S.D =
0.66), with the most respondents in the product area (X = 4.44 S.D = 0.55), followed by the
price aspect (X = 4.34 S.D = 0.68) and Marketing promotion (X = 4.33 S.D = 0.76) the least
aspect is Distribution channel aspect (X = 4.16 S.D = 0.91)

From hypothesis testing Personal factors classified by gender, age, occupation,
education level, and income vary widely influencing the decision to purchase BYD electric
cars by working people. In Samut Prakan Province It was found that the demographic
factors of gender, age, occupation, education, and income were different at the significance
level of 0.05.

Keywords: marketing mix factors, decision making, electric cars
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