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ABSTRACT

The purpose of this study is To study personal factors and marketing mix
factors that affect consumers' decision to purchase ready-made dog food in
Kanchanaburi province. By this research method Statistics for analyzing the
results used descriptive statistics. Explain the results of the analysis, including
frequency, percentage, mean, and standard deviation. Quantitative data
analysis (Quantitative Method) involves studying and testing hypotheses. A
statistical package will be used to test the hypothesis. Which this research The
researcher will use Chi-Square Test analysis to test the relationship between
two independent variables in the decision to purchase ready-made dog food of
consumers in Kanchanaburi Province. And use factor analysis (Factor Analysis)

in order to consider the relationship between variables.

The research results are summarized as follows: From the results of data
collection, it was found that in terms of gender, the majority were female, 58.00 percent,
ages between 31 - 40 years, 43.75 percent, bachelor's degree level 54.00 percent,
average monthly income. 15,001-30,000 baht Number of dogs: 1 dog 35.00 percent
Small dogs such as Chihuahua, Poodle, Beagle, Jack Russell, Pomeranian, Miniature
Dachshund 56.75 percent Marketing mix factors In terms of products, the mean was 4.51
and the standard deviation was 0.64, in the highest level. Followed by price with a mean
of 4.49, standard deviation of 0.66, distribution channels with a mean of 4.49, standard
deviation of 0.66, and marketing promotion with a mean of 4.46, standard deviation of

0.72.

Factors influencing the purchasing decision process is a personal characteristic
factor, it was found that age, education level Average monthly income The number of
dogs is related to the decision-making process for purchasing ready-made dog food for
consumers in Kanchanaburi Province. 4 P marketing mix factors: product, price,
distribution and marketing promotion It is related to the decision to purchase ready-made

dog food of consumers in Kanchanaburi Province.
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