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This research is a study about The Marketing mix factors of Beer Consumers in

Nakhon Pathom Province. The objective of researcher is to study 400 beer consumers in



Nakhon Pathom. Data analysis results, which found that most of beer consumers are male,
261 out of 400 persons is equal to 65.3%. Aged 30-49 years, 140 out of 400 persons is
equal to 35%. Working as farmers/general contractors/company employees, 246 out of 400
persons is equal to 61.5%. And most of beer consumers, their income is over 15,001 baht,
266 out of 400 persons is equal to 66.5%. From Data on marketing mix factors, beer
consumers has opinions on the overall marketing mix factor at the highest level X=4.38, SD
= 0.67. Sides of Process and People in marketing mix factor are the highest opinion with
scoreX= 4.47, followed by side of Physical Evidence (physical components) with score X=
4.43, side of Product with score X = 4.40, side of Price with score X= 4.36, side of Promotion
with score X= 4.31 and the lowest side of score is Place, X= 4.27.

From the hypothesis testing, the different of personal factor that classified by gender,
age, occupation and income is different opinions on the marketing mix factor of beer
consumers in Nakhon Pathom. The demographic factor of gender, occupation and income;
Sig = 0.00. Therefore, it can be concluded that demographic factor such as gender,
occupation, and income is different opinions on the marketing mix. In terms of personal factor
regarding age from the test results, it was found that Sig = 0.16, with no difference in opinions
on marketing mix factor at the significance level of 0.05. Therefore, the hypothesis regarding
the age of beer consumers in Nakhon Pathom was rejected.
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Group Statistics

tovadmdscaunig Std. Sig. (2-
n13Iaana 7Ps Sex N Mean Deviation t df tailed)
WRON I 7 261 4.49 57| 3.36 398 0.00*
W9 139 4.23 95 | 2.91
e 8 261 4.42 64 | 222 398 0.03*
TN 139 4.25 82| 207
soud 8 261 4.32 65| 1.88 398 0.06
TN 139 4.18 89| 172
TusTudu 718 261 4.40 65| 3.44 398 0.00*
TN 139 4.13 90| 3.13
UANINT 8 261 4.57 56 | 3.73 398 0.00*
TN 139 4.28 94| 3.23
NITUIUNT 8 261 4.54 57 | 243 398 0.02*
TN 139 4.35 98| 2.09
MENIN 8 261 4.51 60 | 3.1 398 0.00*
RN 139 4.27 92| 275
W 718 261 4.46 53| 3.19 398 0.00*
W9 139 4.24 85| 278
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dwilszaunigniinana 7Ps Sum of df Mean F Sig.
Squares Square

NAAA AN Between Groups 19.610 4 4.902 9.854 .000*
Within Groups 196.508 395 497
Total 216.118 399

37191 Between Groups 12.182 4 3.045 6.356 .000*
Within Groups 189.272 395 479
Total 201.454 399

amwﬁ Between Groups 11.388 4 2.847 5.386 .000*
Within Groups 208.790 395 .529
Total 220.178 399

TusTadn Between Groups 14.239 4 3.560 6.615 .000*
Within Groups 212.551 395 .538
Total 226.790 399

UAKINT Between Groups 14.753 4 3.688 7.383 .000*
Within Groups 197.330 395 .500
Total 212.083 399

NITUINNIT Between Groups 9.877 4 2.469 4.681 .001*
Within Groups 208.335 395 .527
Total 218.212 399

nManIn Between Groups 10.006 4 2.502 4.794 .001
Within Groups 206.109 395 .522
Total 216.115 399

N Between Groups 12.446 4 3.111 7.465 .000*
Within Groups 164.638 395 417
Total 177.084 399
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ANOVA

Sum of Mean
dnlszaanien1saana 7Ps Squares df Square F Sig.
NRAN A Between Groups 30.433 3 10.144 | 21.634 .000*
Within Groups 185.684 396 469
Total 216.118 399

37101 Between Groups 28.307 3 9.436 | 21.580 .000*
Within Groups 173.148 396 437
Total 201.454 399

amuﬁ Between Groups 15.712 3 5.237 | 10.144 .000*
Within Groups 204.465 396 516
Total 220.178 399

TusTudu Between Groups 16.517 3 5.506 | 10.369 | .000*
Within Groups 210.273 396 531
Total 226.790 399

UaaINI Between Groups 27.711 3 9.237 | 19.839 .000*
Within Groups 184.372 396 466
Total 212.083 399

NITUINNIT Between Groups 23.786 3 7.929 | 16.149 .000*
Within Groups 194.426 396 491
Total 218.212 399

NENIN Between Groups 22.079 3 7.360 | 15.020 .000*
Within Groups 194.036 396 490
Total 216.115 399

it Y Between Groups 22.843 3 7.614 | 19.550 .000*
Within Groups 154.241 396 .389
Total 177.084 399
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