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ABSTRACT

The objective of this research were (1) To study To study demographic factors in the
decision to buy Electric Vehicle in Samut Prakan (2) To study the marketing mix factors affecting
consumer’s decision to purchase Electric Vehicle in Samut Prakan (3) To study the decision to
purchase Electric Vehicle of consumers in Samut Prakan. The sample group is 400 customers
the population living in Samut Prakan. The statistics used were the Descriptive Statistics and

Multiple Regression Analysis

Results of the research were as follow (1) Sample group of consumers who use electric
cars or those interested in electric cars in Samut Prakan. Most of them were female, 193
people, accounting for 48.3 percent, aged 50 years and over, 163 people, accounting for 40.8
percent, were employees of private companies, 188 people, accounting for 47.0 percent, had an
average monthly income. 20,001-30,000 baht, 122 people, accounting for 30.5 percent (2) The
marketing mix factors that affect consumers decision to buy electric VEHICLE in Samut Prakan
is Product, Price, and Promotion (3) Consumers opinions on purchasing Electric Vehicles in
Samut Prakan is generally at the highest level, with X =4.32and SD = 0. 66) And when
considering, it is found that the item with the highest average value is in evaluation, and the last

order is in perception of the problem.

Keywords : Marketing Mix factors, Purchasing Decisions, Electric Vehicle
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