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Abstract

The objectives of this research were (1) to study the demographics affecting the Furniture
purchasing behavior of consumers in Bangkok. (2) to study consumer decision-making behavior in
buying furniture in Bangkok (3) to study consumer decision-making in buying furniture in Bangkok

The personal data is classified by gender, age, status, education level, occupation, average



monthly income. Accommodation type From the behavior that affects the decision to buy furniture
of consumers in Bangkok. From the population living in Bangkok province By collecting data from a
sample of 400 people with research tools. is a 5-level Rating Scale questionnaire which the
researcher created and has a reliability value of the questionnaire. (Reliability) was 0.97. The
statistics used in the analysis were: Frequency distribution, percentage, mean, standard deviation,

T-Test, and multiple regression analysis.

The research results can be summarized as follows. The results of the study of personal
factors of consumers buying furniture of consumers in Bangkok were gender, age, status,
education level, occupation, average monthly income. Accommodation type Of the respondents
found that most of the samples were female, 240 people, representing 60.0 percent, aged 26-30
years, 185 people, representing 46.3 percent. Marital status of 247 people, representing 61.8
percent, having a bachelor's degree, 224 people, representing 56.0 percent, having
occupations/private workers, 231 people, representing 57.8 percent, having an average monthly

income of 20001-30,000 baht. 181 people, accounting for 45.3 percent

To compare furniture purchasing behavior of consumers in Bangkok. It was found that
consumers in Bangkok gave opinions on behavior with the overall being at the most agreeing level.
When considering each side, it was found that Behaviors at the highest level were what consumers
wanted (What), where to buy (Where), why to buy (Why), how to buy (How). How much (When)
Who makes the purchasing decision (Whom) Furniture purchasing decisions of consumers in
Bangkok There was a level of decision to purchase construction materials with an average of 4.23.
When considering each aspect of purchasing decision, it was found that alternative assessment at
the highest level Followed by problem perception and needs. Behavior after purchase purchase
decision and information search Results of hypothesis testing between behavior and furniture
purchasing decisions of consumers in Bangkok province. It was found that the different consumer
behaviors were Target group (Who) What consumers want (What) Where can they buy it (Where)
When will they use the service (When) Why should they buy (Why) Who makes the purchasing
decision (Whom) How does it affect decision to buy furniture that are different have no effect on

the decision to purchase furniture
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