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ABSTRACT

This research The objectives are (1) to study the demographics of the decision to
purchase second-hand clothing through the online market of consumers in Bangkok province (2)
to study the factors of the marketing mix. That affects the decision to buy secondhand clothes
through the online market of consumers in Bangkok (3) to study the factors in deciding to buy
secondhand clothes through the online market of consumers. in Bangkok by classification
Personal information according to gender, age, education level, income from a study of decision
factors for purchasing second-hand clothing through online markets of consumers in Bangkok.
There are a total of 5,494,932 people residing in Bangkok. Data were collected from a sample of
400 people. The research instrument was a 5-level rating scale questionnaire, which the
researcher created and had a confidence value. (Reliability) of the marketing mix (7Ps) is equal
to 0.957 and the confidence value of purchasing decisions (Reliability) was 0.931. The statistics
used in the analysis were: Frequency distribution, percentage, mean, standard deviation

Hypothesis testing By using inferential statistics, namely Chi-Square.

the results of the study of personal factors of consumers in Bangkok include gender, age,
education level, occupation, and monthly income. Of the respondents, it was found that the
majority of the sample were female, 360 people, accounting for 90 percent, with an age range of

21 - 30 years, 360 people, accounting for 90 percent, with a bachelor's degree level of 376



people, accounting for 94 percent. Most of them are employees/private employees, 293 people,
accounting for 73.3 percent, average monthly income 10,001 - 20,000 baht, 175 people,

accounting for 43.8 percent.

Analysis of marketing mix factors (7P's) that affect consumers' decision to buy
secondhand clothes through online applications. in Bangkok It was found that the overall picture
was at the highest level. considering each aspect Sort the average from the most to the least,
including distribution channels, processes, prices, personnel, physical environment, marketing
promotion. and product Results of the analysis of decision factors for buying second-hand clothes
through online applications of consumers in Bangkok It was found that the overall picture was at
the highest level. considering each aspect Sort the average from the most to the least, namely
alternative evaluation, problem acceptance, information search, and post-purchase behavior. and

purchasing decisions.

Keyword : Marketing mix, decision making, second-hand clothing
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