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ABSTRACT

This research aimed to investigate customer satisfaction with the quality of service provided by Sai
Plus S K Auto Tire. The hypothesis was that demographic factors would have a significant impact
on customer satisfaction. The research used a quantitative approach and surveyed a sample of
220 customers who used the professional automotive service and tire center of Sai Plus S K Auto
Tire. The research employed statistical tools such as frequency, percentage, mean, and standard
deviation for data analysis. It also conducted an F-test and one-way ANOVA to test for differences
and compared pairwise differences using the Least-Significant Different (LSD) method. The findings
of the study revealed that the majority of respondents were male (52.27%), aged between 26-35
years (33.18%), had a monthly income between 35,001-45,000 baht (70%), were self-employed
(35%), and held a bachelor's degree (68.18%). The analysis of customer satisfaction with the
quality of service provided by Sai Plus S K Auto Tire, segmented by demographic characteristics,
indicated that there were statistically significant differences in satisfaction levels based on gender,

age, monthly income, occupation, and education level at a significance level of 0.05.

Keywords: Satisfaction, Service Quality, Automotive Service Center
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