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Factors Affecting Behavior of Passengers Using Common Use Self Service System: CUSS
at Suvarnabhumi Airport

Chavisa Surapittayanont Chareeporn Srithong

ABSTRACT

The objective of the research article is to study factors affecting the behavior of using
the automatic self-check-in system of passengers using Suvarnabhumi Airport. Independent
research is quantitative research. (Quantitative Research) The sample group used was the
group of outbound passengers using Suvarnabhumi Airport. Data were analyzed using
descriptive statistics (Descriptive Statistics Analysis), including frequency, percentage, mean,
and standard deviation. and inferential statistics analysis, including t-test values, f-test values,
One-way ANOVA, and using the Pearson Product Moment Correlation Coefficient statistic to

find the relationship between the two independent variables

The research results found that Different demographic factors affect service usage
behavior. There are different automatic self-check-in systems, which have 2 hypothetical
factors: different ages and occupations affect. Different behaviors in using the automatic self-
check-in system In terms of the results of the analysis of the behavior of service users
Expectation in effort It is at the level of highest agreement. Performance expectations Amenity
factors and social influence Very much at the level of agreement As for opinions on behavioral
factors in using the automatic self-check-in system, Behavioral intention factors Very much at
the level of agreement Technology acceptance factors Very much at the level of agreement and
factors in usage behavior Very much at the level of agreement The results of the analysis of
the relationship between the behavioral factors of service users and the behavior of using the
automatic self-check-in system. It was found that behavioral intentions had a very high
relationship with passengers' expectations regarding the convenience of using the automatic
self-check-in system. In terms of usage behavior, there is a moderate relationship with
passenger performance expectations of the automatic self-check-in system. and technology
acceptance There is a moderate correlation with expectations for the effectiveness and effort of

the automated self-check-in system.

Key word: Service usage behavior
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