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Marketing mix factors affecting service selection behavior
Location of exercise of fithess users in Mueang Surin District,

Surin Province
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ABSTRACT

The objectives of this study were to study the marketing mix factors affecting the
behavior of choosing exercise facilities of fitness users in Mueang Surin District, Surin
Province. With survey research methods Use the questionnaire as a research tool. The
sample is People of Surin Province in Muang District, Surin Province, totaling 400 people,
which was obtained using Cochran's calculation formula at a 95% confidence level and a
5% tolerance. The results showed that 1) The level of marketing mix factors affecting
the decision to use fitness services in Mueang Surin District, Surin Province 2) The
level of decision making to use fitness services in Muang Surin District, Surin Province
3) The relationship between marketing mix factors and the decision to use fitness services
in Mueang Surin District, Surin Province There was a positive relationship and 4) marketing
mix factors affecting the decision to use fitness services in Mueang Surin District, Surin
province, namely the product side Marketing Promotion Creating and presenting physical
characteristics and process All independent variables were able to jointly predict the

decision to buy offerings at 71.0%.

Keywords: Marketing mix, service decision making
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