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ABSTRACT

An independent study on marketing mix factors affecting decision making behavior
of purchasing silver jewelry in muang district, surin province. The objectives of this
research were to study decision making behavior of purchasing silver jewelry in muang
district, surin province and study marketing mix factors affecting decision making behavior
of purchasing silver jewelry in muang district, surin province. The sample group of this
study is population in muang district who used to buy silver jewelry of 400 people by
using a questionnaire to collect data. Statistics used in data analysis were percentage,
mean, standard deviation and testing the hypothesis with finding the correlation and
multiple regression analysis. The results of this research were (1) Most of the respondents
were female, Age from 31 - 40 years old, Bachelor's degree, Occupation in government
service/ state enterprise/ government employee and average monthly income of 10,001 -
20,000 baht (2) Overview of priority levels of marketing mix factors at highest level (3)
Overview of opinion levels of decision making behavior at highest level. The hypothesis
testing results revealed that marketing mix factors affects purchase decision making
behavior included by 4 side as product, price, promotion and physical evidence with
statistical signification at the 0.00 level. A part of marketing mix factors did not affects

purchase decision making behavior included by 3 side as place, people and process.

Keywords: purchase decision making behavior, marketing mix factors, silver jewelry
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