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Abstract

A research on factors affecting people's decision to buy housing estates in Chom
Phra District. Surin Province The objectives of this study were (1) to study factors affecting
people's decision to purchase housing estates in Chom Phra District; Surin Province (2) to
study the decision to buy housing estates in Chom Phra District of the people in Chom Phra
District. Surin Province Classified by demographic factors, namely gender, age, status,
education level, occupation, income (3) to study the factors of marketing mix (7Ps), including
products (Product), price (Price), distribution channel (Place), marketing promotion (
Promotion) Person (People) Physical Characteristics (Physical Evidence) Process (Process)
that affects the decision to buy a housing estate of people in Chom Phra District. Surin
Province The study found that There is a possibility in marketing because consumers are
interested in buying housing estates. by price factor has the greatest influence on decision-

making. in making the decision to purchase a housing estate

Keywords: decision making, purchase decision, housing estate
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