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Factors Affecting the Decision to Choose Service for Taking the Elderly

to the Hospital in Phayao Province
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ABSTRACT

This research aimed to (1) study the demographic characteristics that influence the
decision to choose a service business to transport the elderly to hospitals in Phayao Province, (2)
study the marketing mix factors that influence the decision to choose a service business to
transport the elderly to hospitals in Phayao Province, and (3) study the influence of marketing mix
factors on the choice of transportation services for the elderly to hospitals in Phayao Province.
The sample used in the research was 400 people from Phayao Province who have elderly family
members, obtained through random sampling. Data analysis was performed using descriptive
statistics, including frequency, percentage, mean, and standard deviation, t-test, F-test (One-way
ANOVA), and multiple regression analysis.

The research results showed that the overall level of opinion was at the highest level
(f=4.60, S.D.=0.645), and different demographic factors had different effects on the level of
opinion regarding the decision to choose a service business to transport the elderly to hospitals,
namely age range, education level, occupation, and average monthly income, except for gender
and marital status. A statistically significant finding at the 0.05 level was that the 7Ps marketing
mix factors had a moderate influence (57.2%) on the decision to choose elderly hospital
transportation services. Physical characteristics had the highest mean score, followed by
process/procedure, and then price. However, product/service, location, promotion, and personnel
did not significantly explain the variance in the decision to choose elderly hospital transportation

services in Phayao Province at the 0.05 level.

Keywords: marketing mix, hospital transportation service for the elderly, Decision Making,

Service person
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