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The Influence of Celebrity Endorsement on Purchase Decision of Milk Powder for
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ABSTRACT

The purpose of this research is to 1) explore the demographic characteristics of the
population in Phayao, 2) explore the demographic characteristics of the population in Phayao
regarding their purchase decision of milk powder for children, and 3) to examine the influences of
celebrity endorsement on purchase decision of milk powder for children in Phayao. The sample
group consisted of 400 residents in Phayao Province. The instruments used were questionnaires,
and the data was analyzed using a statistical software package for social sciences. The statistics
employed included percentage, mean, standard deviation, t-test, F-test (One-way ANOVA), and
Multiple Regression Analysis.

The research found that when studying the demographic characteristics affecting the
purchase decision of milk powder for children among the population in Phayao Province: Gender
differences did not significantly affect the purchase decision-making process at a statistical level
of 0.05. However, differences in age range, occupation, average monthly income, and educational
level were found to significantly affect all five aspects of the purchase decision-making process
at a statistical level of 0.05. Furthermore, the study of the components of celebrity endorsement
advertising influencing the purchase decision of milk powder for children found that the overall
level of influence was at the highest level. The aspects with the highest mean scores were
Attractiveness and Expertise, followed by Trustworthiness and Respect. The aspect with the
lowest mean score was Similarity to the Target Group. This aligns with the regression analysis
results, which revealed that Attractiveness, Expertise, Trustworthiness, and Respect significantly
influenced the purchase decision-making process of milk powder for children among the
population in Phayao Province at a statistical level of .05. The only exception was Similarity to the
Target Group, which did not significantly affect the purchase decision-making process at a
statistical level of .05.

Keywords: Endorsement, Influence, Decision-making process,Target Group, Trustworthiness
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