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Factors Influencing the Decision to Using Homestay in Chiang Rai Province
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Abstract

This quantitative research aimed to: (1) examine the demographic characteristics
of tourists who choose to stay in homestay accommodations in Chiang Rai Province.
(2) investigate the demographic factors influencing their decision to select homestay
accommodations. (3) study the impacts of the 7 P’s marketing mix factors on tourists’
decisions to use homestay accommodations in Chiang Rai. The sample consisted of 400
tourists visiting Chiang Rai, selected through accidental sampling. A questionnaire was
employed as the research instrument. Data were analyzed using descriptive statistics
frequency, percentage, mean, and standard deviation and inferential statistics, including
t-test, F-test (One-way ANOVA), and multiple regression analysis to test the hypotheses.

The results revealed that demographic factors did not show statistically significant
differences in the level of opinions regarding the decision to use homestay
accommodations at the .05 level. Overall, the 7 Ps marketing mix factors were rated at
a high level (X = 4.30, S.D. = 0.405). The highest mean score was for the physical evidence
factor (X = 4.38, S.D. = 0.512), followed by the product factor (X = 4.35, S.D. = 0.454), while
the lowest mean score was found for the promotion factor (X = 4.04, S.D. = 0.615).
Additionally, only three factors physical evidence (Sig. = .000), price (Sig. = .001), and
process (Sig. = .0 24 ) significantly influenced tourists’ decisions to use homestay
accommodations in Chiang Rai at the .05 level. In contrast, the product, place, promotion,

and people factors showed no statistically significant influence.
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