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Abstract

This study on digital service innovation influencing user satisfaction at Chiang Rai Primary
Educational Service Area Office 1 aimed to: (1) study the personal factors of service users at
Chiang Rai Primary Educational Service Area Office 1; (2) assess the level of digital service
innovation among service users at Chiang Rai Primary Educational Service Area Office 1; (3)
examine user satisfaction with digital service innovation at Chiang Rai Primary Educational
Service Area Office 1; and (4) analyze the influence of digital service innovation on user
satisfaction at Chiang Rai Primary Educational Service Area Office 1. This study employed a
quantitative research approach. The sample consisted of 400 personnel under Chiang Rai
Primary Educational Service Area Office 1 who had experience using digital service innovations.
Data were analyzed using descriptive and inferential statistics, including Independent Sample t-
test, One-way ANOVA, and Multiple Regression Analysis. The findings revealed that the majority
of service users were female, aged 46-55 years, with educational qualifications above bachelor's
degree level, earning more than 45,000 baht per month, and predominantly holding positions as
government teachers. Regarding digital service innovation, users rated the overall aspect highly
with a mean score of 4.32. By dimension, digital capability received the highest rating. In terms
of user satisfaction, the overall aspect was rated highly with a mean score of 4.33. In specific
dimensions, ease of use and convenience received the highest satisfaction rating. Multiple
regression analysis revealed that all four dimensions of digital service innovation had a statistically
significant influence on satisfaction at the 0.05 level, explaining 93.80% of the variance in

satisfaction.
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