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ABSTRACT

This study aims to 1)examine the demographic characteristics of community
enterprises in Chiang Rai Province 2)investigate their perceptions of digital marketing factors
3)analyse the influence of digital marketing on their operational performance. A quantitative
research design was employed, involving 322 leaders and members selected through Yamane's
sampling formula. Data were collected using an expert-validated structured questionnaire and
analysed through descriptive statistics, independent samples t-test, One-way ANOVA, and
multiple linear regression. The Balanced Scorecard framework was applied to assess both
financial and non-financial dimensions of organisational performance.The findings indicate that
most respondents were male, aged 41-50 years, with secondary-level education. The majority of
enterprises had initial capital below 50,000 baht, had been operating for 3-5 years, and comprised
11-20 members. Demographic factors including gender, age, marital status, educational
attainment, organisational position, and initial capital were found to significantly influence
perceptions of operational performance.Overall digital marketing utilisation was low (X =2.83),
reflecting limited capacity to adopt digital tools comprehensively. Regression analysis revealed
that digital marketing factors exerted a positive and statistically significant influence on operational
performance. Content marketing (X=3.55) and social media marketing (X=3.35) were the most
emphasised strategies, while advanced tools such as search engine optimisation, paid digital
advertising, and automated email systems were minimally adopted due to insufficient digital
competencies.Perceived operational performance was rated at a high level, particularly in the
learning and growth dimension (X=3.84), indicating increased recognition of the role of digital
marketing in enhancing organisational capability. These findings underscore the need for
community enterprises to strengthen digital literacy and strategically integrate digital marketing to
improve customer reach, communication effectiveness, and market expansion in a digitalised

economy.

Keywords: Community , Digital Marketing.
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