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Marketing Mix Factors Influencing Consumer’s Purchase Decisions through

Mobile Application Cooperative Limited Phan District Chiang Rai Province.

tueunNaiA aiAun

Kanyapak Yodnak
UNARED

ANnN13ANETTas e g1l e aNN NN AR NFINARaN IR AR ]ATARUANNIY LA
a o/ Y a o [ % = a o c a o dl =S o ]
WaAtuEaHLT A ludaudRImEeasie 1. 1R aeA109nN193 N AN AN UL AIULAAAT DY

2. IaANHTEAUANAALTUIRTAd AUz aun1anITRaALazN1E nAUlATa e

=2
ap)
D
)
o)

v
1 a

<l: dld a v o o v A dl = a a ]
NANTARUANILLANNALATUIUAIUTALTEN9TE 5. N AN BNTNATAIAIULTZANNNNTAAA

)

a v !

arensindulazeaesdislnanme dudAttuuennaiaduludmdnmdaee nqusaace lauwn

). ep e
=
oD

D

Tnaludanda@iassne a1uam 400 AL TAAINNNIguLLLITNEL) ANgAFa83 W.G. Cochran

£
ap)

o Y

n3damgsziondaiandeliunn Inelduuuasunisiduesesiie lunisiudey s anmnldlu

[ X

nsaATIzideya taun A1AND ANFatas ANLRAY NNINAARUATAN N133LATIzAN LT
NNLAYY LATNNIALATIZINTNAND NI AT

nanndanudndayadauyans wagoulun)iduwandgs Jangas 21-30 1 Janunmlan

srAUN1TANE UStyoynm3 NerdwinFawdndnsn daulunjaals 10,001 - 15,000 um tadeh

v '

4
denagdoutlszannanisnanndenanisfndulageduaAiiig wennawrduimieass JannuAniuag

TuszAuNNNgn TadsaquyAna a0UNw, sxAunisdne, elsadasanon wans1eiL aenad

o o o aa o

1At ANTzAL 0.05 HanIIMAaeLaNyFAgIL Tadudiutlszaunianisnaia wuda tun

FIURUAN, A1UNITADATUALAUATNNNTAANA, FIUTAININSANNUNE, FIURILIAFANN NN

o o aa

asnan1afndulagefui i uuannaadidasse adnalisdAyneaiangeau 005

AdATYy dduilszannianisnane, Neendulateadus, fUslne, Lannandu



ABSTRACT

This study examined the marketing mix factors influencing consumers’ purchasing
decisions through mobile applications of a cooperative in Phan District, Chiang Rai Province. The
objectives were: (1) to study consumers’ personal characteristics, (2) to investigate consumers’
opinions toward marketing mix factors and purchasing decisions, and (3) to analyze the influence
of marketing mix factors on purchasing decisions through mobile applications in Chiang Rai
Province. A quantitative research approach was employed. The sample consisted of 400
consumers in Chiang Rai Province, with a minimum required sample size of 385 respondents
determined using W.G. Cochran’s formula. Accidental sampling was applied. Data were collected
using questionnaires and analyzed using frequency, percentage, mean, t-test, one-way analysis

of variance (ANOVA), and multiple regression analysis.

The results indicated that most respondents were female, aged 21-30 years, single, held
a bachelor's degree, were students, and had a monthly income of 10,001-15,000 baht. Overall,
opinions toward marketing mix factors influencing purchasing decisions through mobile
applications were at the highest level. Purchasing decisions differed significantly according to
marital status, educational level, and average monthly income at the 0.05 significance level. The
hypothesis testing results revealed that marketing mix factors, including product, marketing
communication and promotion, distribution channels, and physical environment, had a statistically
significant influence on consumers’ purchasing decisions through mobile applications in Chiang

Rai Province at the 0.05 level.

Keyword: Marketing Mix, Purchasing Decision, Consumers, Mobile Application
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