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Factors Affecting Consumers’ Purchasing Decisions on Toyota

Automobiles in Mueang District, Udon Thani Province
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ABSTRACT

This research aimed to investigate the factors influencing consumers’ decisions to
purchase Toyota automobiles in Mueang District, Udon Thani Province. The objectives of the
study were: (1) to examine personal factors affecting consumers’ purchasing decisions of
Toyota automobiles; (2) to analyze marketing mix factors (7P’s) influencing consumers’
purchasing decisions of Toyota automobiles; and (3) to study consumer behavior in the
decision-making process of purchasing Toyota automobiles in Mueang District, Udon Thani
Province.This study employed a quantitative research approach using survey research
methodology. Data were collected through paper-based questionnaires distributed to a
sample of 400 consumers who had previously purchased or intended to purchase Toyota
automobiles. The questionnaire utilized a five-point Likert scale to measure respondents’

levels of opinion. Descriptive statistics and inferential statistics were used for data analysis.

The results revealed that the majority of consumers in Mueang District, Udon Thani
Province were of working age, held a bachelor’'s degree, were employed in the private sector,
and had moderate to relatively high average monthly incomes. The findings were consistent
with the research objectives. Among personal factors, only occupation significantly influenced
the purchasing decision-making process of Toyota automobiles. Consumers rated all aspects
of the marketing mix (7P’s) as highly important, with product factors—particularly advanced
technology and innovative features—being the most influential. In addition, consumers

expressed overall agreement with all five stages of the purchasing decision-making process.



Hypothesis testing indicated that personal factors such as gender, age, educational
level, and average monthly income did not have a statistically significant effect on the
purchasing decision-making process of Toyota automobiles. However, occupation significantly
influenced several stages of the decision-making process. Furthermore, all marketing mix
factors (7P’s) were found to have a statistically significant influence on consumers’

purchasing decisions, with product factors being the most significant.

Keywords: Marketing Mix/ Purchasing Decision/ Consumer Behavior/ Toyota automobiles
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