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Abstract

The research titled “Marketing Mix Factors Affecting the Decision to Use the Mobile
Banking Application (MyMo) of Customers : A Case Study of Government Savings Bank, Phu
Ruea Branch, Phu Ruea District, Loei Province” aimed to: This study aimed to 1.examine
marketing mix factors affecting customers’ decisions to use the Mobile Banking application
(MyMo), and 2. investigate the decision-making process influencing the use of the MyMo
application among customers of the Government Savings Bank, Phu Ruea Branch, Phu Ruea
District, Loei Province. The population of this study consisted of 3,025 individuals aged 15 years
and over who lived or worked in Phu Ruea District, Loei Province, and used the MyMo application.
The sample size of 390 respondents was determined using Yamane’s formula (1973). Data were
collected through a five-point Likert-scale questionnaire.Data analysis was conducted using
descriptive statistics, including frequency, percentage, mean, and standard deviation. Inferential
statistics included independent samples t-test, one-way analysis of variance (ANOVA) and
multiple regression analysis.

The results revealed that the overall level of marketing mix factors was high, with product
and process showing the highest mean scores. The five-step decision-making process was also
rated at a high level across all stages. Hypothesis testing indicated that demographic factors and
selected marketing mix factors significantly influenced the decision-making process for using the
MyMo application at the 0.05 level of significance. The findings of this study can be applied as
guidelines for developing and improving Mobile Banking service strategies of the Government
Savings Bank to enhance service efficiency, customer satisfaction, and continued usage intention.
Keywords: Marketing Mix, Decision-Making Process, Mobile Banking, MyMo, Government

Savings Bank
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