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ABSTRACT

This research aimed to examine brand image factors influencing consumers’
purchase intention toward OTOP products under the Nam Muensri woven cloth brand.
The sample consisted of 400 consumers who had previous experience purchasing Nam
Muensri woven cloth products. The findings indicated that most respondents were male,
aged between 30-39 years, held a bachelor's degree, had an average monthly income
of more than 35,000 baht, and had occasionally purchased the product. The results
revealed that consumers’ overall perceptions of the brand image of Nam Muensri woven
cloth were at the highest level. This included product attributes, product value, product
benefits, and brand personality. Similarly, consumers’ purchase intention was also rated
at the highest level across all dimensions, namely attitude toward the behavior, perceived
behavioral control, and subjective norms. Statistical analysis demonstrated that brand
image had a positive and statistically significant relationship with purchase intention at the
0.05 significance level. The multiple correlation coefficient (R) was 0.924, indicating that
brand image strongly influenced consumers’ purchase intention toward Nam Muensri
woven cloth OTOP products. Based on these findings, it is recommended that
entrepreneurs comprehensively develop brand image by emphasizing modern product
design, effectively communicating local cultural value, and improving product accessibility
through convenient distribution channels. These strategies can enhance consumers’
attitudes, social norms, and decision-making capability, ultimately increasing purchase

intention and ensuring long-term brand sustainability.

Keywords: Brand Image, Purchase Intention, OTOP, Nam Muensri Woven Cloth
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