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ABSTRACT

This research aimed to examine The Influence of Social Media Influencers
on Consumers’ Decisions in Selecting Restaurants and Cafés in Trang Province. The
sample consisted of 400 customers, and data were collected using questionnaires.
Descriptive statistics (frequency, percentage, mean, and standard deviation) and
inferential statistics, including ANOVA and multiple regression analysis, were employed
for data analysis. The results showed that most respondents were female (77.3%), aged
30-39 years (41.5%), held a Bachelor's degree (88.8%), and had a monthly income
between 20,001-30,000 Baht. The overall opinion level towards consumers' decisions in
selecting restaurants and cafés was at the Highest level (x_= 4.21), with the highest mean
score found in the aspect of Perception of Need. The overall level of influence of social
media influencers was also at the Highest level (x_= 4.31), with the highest mean score
found in the aspect of Attractiveness. The statistical analysis revealed that different
personal factors (age and education level) significantly affected certain aspects of the
consumers' selection decisions, while other personal factors did not. Crucially, the
influence of social media influencers significantly affected the selection decision of

consumers in Trang province at a statistical significance level of 0.05. The factor with the

greatest influence was Trustworthiness (B = 0.407).

Based on the findings, the researcher suggests that restaurant and café operators
in Trang province should prioritize influencer strategies by focusing on highly credible
influencers and creating transparent content to promote consumer trust in the selection
process. This approach is expected to enhance customer attraction and promote long-

term marketing effectiveness.

Keywords : Influencer, Selection Decision, Restaurants and Cafés, Trang Province
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*P<0.05
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