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Abstract

This study aimed to examine the effects of motivational factors on job satisfaction
among sales employees of consumer goods in Southern Thailand, as well as to
investigate whether differences in demographic characteristics lead to different levels of
job satisfaction. Data were collected from a sample of 400 respondents using a
questionnaire. The data were analyzed using descriptive statistics and inferential
statistics, The findings indicated that most respondents were male (56.00%), aged 21-30
years (37.25%), followed by 31-40 years (35.75%). The majority were single (54.50%)
and worked at the operational staff level (70.50%). Most respondents held a bachelor’s
degree (70.75%), earned a monthly income of 20,001-30,000 THB (35.00%), and had 2—
5 years of work experience (36.50%). Hypothesis testing results showed that gender
differences significantly affected satisfaction with job content (F = 4.39, p = 0.030), and
educational level differences significantly affected satisfaction with compensation (F =
249, p = 0.043). However, age and income did not show significant differences in job
satisfaction. Moreover, the multiple regression model revealed that overall motivational
factors significantly influenced job satisfaction (F = 3.346, p = 0.001), with R = 0.253, R?
= 0.064, and Adjusted R? = 0.045. When considering each dimension, compensation and
benefits was the only factor that had a statistically significant effect on job satisfaction (B
= 0.189, p < 0.001). Based on these findings, organizations should prioritize developing
and improving compensation and benefits systems that are appropriate, transparent, and
linked to performance in order to enhance job satisfaction and support long-term
employee retention.

Keywords: work motivation, job satisfaction, sales employees, consumer goods, Southern

Thailand
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