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Marketing Mix Factors Influencing Consumers’ Purchase Decisions on
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Abstract

The objectives of this research were: (1) to study the marketing mix factors
influencing consumers' health food purchasing decisions in Trang Province, and (2) to
examine consumer satisfaction toward health food sales in Trang Province. The
research sample consisted of 400 residents in Trang Province aged 18 years and older,
selected through non-probability accidental sampling. Data were collected via online
questionnaires (Google Forms). Data analysis was performed using descriptive
statistics, including frequency, percentage, mean (X), and standard deviation (SD), as
well as inferential statistics, including Analysis of Variance (ANOVA) and Multiple
Regression Analysis, with statistical significance levels set at 0.05 and 0.01.

The research findings revealed that: (1) Consumers in Trang Province highly
agreed with the marketing mix factors, with mean scores exceeding X 4.53 for all items.
This indicates that these factors significantly influence the health food purchasing
decisions of consumers in Trang Province.(2) Overall consumer satisfaction toward
health food sales in Trang Province was at a high level ()_( = 4.25). When considering
individual items, consumers expressed the highest level of satisfaction with the quality,
freshness, and nutritional value of health foods currently available in the market ( X =

4.48).
Keywords : Healthy Food, Marketing Mix, Satisfaction
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