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ABSTRACT

This research aims to study Determinants of Gen Z’s Decision to Utilize
Financial Advisory Services in Thailand, with a sample of 400 respondents.
Questionnaires were used as a data collection tool and data were analyzed using
descriptive statistics and linear regression analysis. The research findings revealed that
the maijority of respondents exhibited regular levels of online media exposure behavior,
particularly in terms of information opening and information seeking, which were at
regular practice levels. Financial literacy was at a high level, especially in financial
behavior, financial attitudes, and financial knowledge domains. The decision to use
financial advisory services showed agreement levels, with particularly strong agreement
in post-service behavior and alternative evaluation aspects.

Statistical analysis found that media exposure behavior had a statistically
significant positive relationship with the decision to use financial advisors. Specifically,
the information seeking component significantly affected the decision to use financial
advisors at the 0.05 significance level, while information opening and experience
opening components significantly affected the decision at the 0.01 significance level.
Meanwhile, statistical analysis revealed that financial literacy had a statistically
significant positive relationship with the decision to use financial advisors. Particularly,
financial behavior and financial attitude components significantly affected the decision to
use financial advisors at the 0.05 and 0.01 significance levels respectively, and financial

knowledge showed statistical significance at the 0.01 level.

Keywords: Media exposure behavior, Financial literacy, Financial advisor
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