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ABSTRACT

The objective of this research was to study The Impact of Financial Literacy on
Personal Financial Management of Generation Y in Trang Province. Questionnaires were
used as a data collection tool, and data were analyzed using descriptive statistics and
inferential statistics with multiple Regression, T-test, and ANOVA. Data were collected from
a sample group of 400 respondents, with the results showing 200 females and 200
males.The majority of respondents had a Master's degree educational level and a monthly
income of 40,001-50,000 Baht. Most were employed in the State Enterprise employee
occupation. Regarding Financial Literacy levels , Financial Knowledge The maijority of the
sample group had a intermediate level of financial knowledge (73.8%). Financial Behavior
Overall, the behaviors were not significantly different. The behavior with the highest mean
score was checking the outstanding balance in the account. Financial Attitude, The attitude
with the highest mean score was "Living for today only, no need to plan life." Regarding
Personal Financial Management (PFM) The dimension with the highest mean score was
Savings Management , followed by Expense Management . The hypothesis testing results
revealed the following: Gen Y in Trang Province with different demographic factors (gender,
education level, income, and occupation) had no statistically significant effect on personal
financial management. The Differences in Financial Behavior and Financial Attitude had no
statistically significant effect on personal financial management in all dimensions (Income
Management, Expense Management, Savings Management, Risk Protection, Investment
Management, and Retirement Planning). Differences in Financial Knowledge had no
statistically significant effect on personal financial management in five dimensions: Income
Management, Expense Management, Savings Management, Risk Protection, and
Investment Management, except for Retirement Planning, which was statistically significant

at the 0.05 level.

Keywords : Financial Literacy , Personal Financial Management
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