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Marketing Mix Factors Influencing the Decision to Install Solar Cell
Systems among Residents with Houses in the Fourteen

Southern Provinces
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ABSTRACT

This research aimed to study the marketing mix factors (7Ps) and the decision to
install solar cell systems, to compare the decision to install solar cell systems classified
by personal factors, and to study the influence of marketing mix factors on the decision
to install solar cell systems of people with residential houses in the fourteen southern
provinces. The sample group consisted of 406 people. The statistics used for data
analysis were percentage, mean, standard deviation, t-test, one-way analysis of variance,
and multiple regression analysis. The research results found that the marketing mix

factors (7Ps) of solar cell systems were at a high level. The decision to install solar cell



systems was at the highest level. The sample group with different income, education
level, and average monthly electricity expense had different decisions to install solar cell
systems. The marketing mix factors (7Ps) in terms of price, promotion, process, and
physical evidence influenced the decision to install solar cell systems at the 0.05 level of

statistical significance.
Keywords: Marketing Mix (7Ps), Decision, Solar Cell System
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