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ABSTRACT

The objectives of this research were to study the factors of coffee shop reviews on TikTok and
their impact on consumer purchase intention, to examine the influence of TikTok coffee shop reviews
on purchase intention, and to compare differences in consumer purchase intention in Hat Yai City
Municipality, Songkhla Province, categorized by demographic factors. Data were collected via
questionnaires from a sample of 400 consumers residing in Hat Yai City Municipality who had experience
watching coffee shop reviews on TikTok. The sample size was determined using a formula for an
unknown population with a 0.05 margin of error, and respondents were selected through convenience
sampling.

The research findings revealed that: 1) The factors of coffee shop reviews on TikTok affecting
consumer purchase intention in Hat Yai City Municipality were overall at a high level (X=4.09, S.D.=0.65)
Ranked from highest to lowest, these factors included video attractiveness (X=14.26,5.D.=0.71), viewer
engagement (X= 4.19, S.D. = 0.75), content quality (X= 4.17, S.D. = 0.73), volume of reviews (X= 4.07,
S.D. = 0.82), and reviewer credibility (X= 3.76, S.D. = 0.77), respectively. 2) The overall level of consumer
purchase intention in Hat Yai City Municipality was high (X= 4.09, S.D. = 0.65). 3) TikTok review factors
(B = 1.083, p < 0.001) had a statistically significant positive influence on consumer purchase intention,
accounting for 73% of the variance (R*Y = .732). 4) Gender did not significantly influence purchase
intention; however, age, educational level, occupation, and income significantly influenced consumer

purchase intention in Hat Yai City Municipality at a 0.01 level of significance.

Keywords: TikTok Coffee Shop Review Factors, Consumer Purchase Intention, Influence of Coffee Shop

Reviews, Consumers in Hat Yai City Municipality
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