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Factors Affecting User Satisfaction with Information Services:

A Case Study of Hat Yai International Airport.
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ABSTRACT

This research aimed to (1) study the level of satisfaction of public relations service users and
(2) study the factors affecting the satisfaction of public relations service users, a case study of Hat Yai
International Airport.

The results showed that (1) the majority of respondents who used the public relations services
at Hat Yai International Airport were female, aged between 26 and 33 year’s old, held a bachelor's

degree, were employed as company employees, were single and had a monthly income of more than



30,000 baht. (2) Personal factors including gender and marital status did not significantly affect the level
of satisfaction of public relations service users. However, age and education level significantly affected
the level of satisfaction of public relations service users at a statistical significance level of 0.05. (3) The
coefficients of reliability, confidence, empathy, and tangible dimensions were analyzed. There is a
statistically significant correlation (0.05) with satisfaction in receiving services, and it can predict 86% of

satisfaction with public relations services at Hat Yai International Airport.
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