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Abstract

Porntipa Wangsuddee'

Piyamas Suesawadwanit?

The study entitled Satisfaction with the Use of Online Social Security Services: A
Case Study of the Surin Provincial Social Security Office, Sikhoraphum Branch
aimed to (1) examine the level of service users’ satisfaction with online social security
services, (2) investigate service quality factors affecting users’ satisfaction, and
(3) identify problems, obstacles, and recommendations regarding the use of online services
in order to provide guidelines for improving and enhancing the efficiency of service
delivery by the Social Security Office.

This research employed a survey research design. The sample consisted of
employers, insured persons, and members of the public who received services at the
Surin Provincial Social Security Office, Sikhoraphum Branch, as well as those who
accessed services through online channels. A total of 400 respondents were selected
using convenience sampling. Data were collected using a questionnaire comprising
personal information, levels of satisfaction with service use, and open-ended questions
for additional suggestions. Descriptive statistics, including frequency, percentage, mean,
and standard deviation, were used for data analysis.

The findings revealed that the majority of respondents were female, aged
between 36 and 45 years, held a bachelor's degree, and were insured persons under
Sections 33, 39, and 40 of the Social Security Act. Most respondents became aware
of online social security services through the Social Security Office website. Mobile phones
or tablets were the primary devices used to access the services, and most users completed
transactions independently via the online system. The most frequently used service was
the submission of benefit claims. Overall, the quality of online services was rated at the
“agree” level, with data security receiving the highest mean score, followed by ease
of use and system quality. Overall user satisfaction was rated at the “satisfied” level,
and most respondents expressed a strong intention to increase their use of online social
security services in the future.

Key recommendations from service users included improving the online
information system to ensure that information is up-to-date, accurate, and easy to

understand, as well as enhancing public relations and communication regarding service



information and access channels. The results of this study can serve as useful information
for planning and improving the quality of digital services provided by the Social Security

Office, ensuring alignment with users’ needs and fostering sustainable user satisfaction.

Keywords: satisfaction, online services, social security, service quality,

Social Security Office

"Master's degree student, Business Administration, Program, Management Department
Ramkhamhaeng University.

2Advusor Dr. Faculfy of Business Administration, Ramkhamhaeng University.
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WAEND B I@sJmums@mﬁ]aaummaugs:ﬁﬁwmﬁamLLazmﬂ%mmmﬂmmﬁﬁﬂ?nm
w%awﬂ%”uﬂ;mm”lmmm]”mauaLLu:fiauﬁw"lﬂaﬁ“@ﬁ’]LLUUaaummaauvl,aﬁua:aawvlaﬁ
mMsAuTIUNTeYa fsadiumaiutoyaiin 3 Taannan laun 1) Fu'lod
§1inaw 2) ndulasdlduinsnudsziudian uaz 3) AunluIne w dsinauy s

v v

ﬁﬂliﬁﬁ LLﬁ?@]i’Jﬁ]ﬁﬂUﬂ’]’]&lgﬂ@]ﬂd mumumaﬁaga ﬁauﬁﬂﬂ‘imﬁ:ﬁ

a 6 v Aad] v A 6 v 3 a 6 o =1
myenzidayauazalianls Tinnzidoyadioldsunuaasiuaaséniagyl
(PASW Statistics 18) laglgaiifasd:

1. DALTINTTAUT (Descriptive Statistics): #1auD (Frequency) ANSa8as
(Percentage) tWaaTunodayarialy uazduads (Mean) wisudiuidoaiunanagiu
(SD) WiaTianziguninuazauiinala

AAa A . s oA ° % a a
2. ROALTIOBAY (Inferential Statistics): NTINAFOLAMN (t-test) fnTuIsungy
Ly 2 naa WREMNTIATIEAANNLUITUTIUNILELT (One-way ANOVA) fAsuauls
- X
il 3 nduanly

3. MFIATIZHALLETT (Content Analysis): nsuTatawauuztAuLdulasls

N8 Lﬂﬁ’lZﬁLLﬂZLL%ﬂLL’i}Gﬂ’J’]Mﬁ

NAN13298
ae A = v a v o . &
ANT33BL309 anuRIwalalunisltuSnisoudsenusginususzuuaaulan
ndldnm dwinnudeiusiandamiogiung aunduinid munsaandaszidy ldaad
1. ansaenlzmnimans ngudadsdulngiduwends angszning 36-45 1
=S L Aa A A v % [ = Aa < % [
msAnwszaulIganes Ussneuanindinrmyminnuigiamne uazidudiiuau
AAUNIATT 33, 39 W38 40
2. wp@nTsumsliimy dulnasdeyadwwivloddinnudsiudnn dldom
@ | & & = A AaA @ A P
droantadngunliwuiude uazdsnianuinisfifiinisldnugegade nasidn
anfuszlomtidneg
3. quamwmislininanwszusaulad lunmmu giusinalianufaiuda
ammwmiluinisegluszay "wude” (szauann) lasdneaziduanaduail
3.1. uanNdseanbrastoys  dvzduanufAaiugefige laogliou

L%alﬁﬂ%ﬂ’ﬂ&lgﬂﬁﬂd“ﬂ mmsﬂizmawaLLazmﬁﬂmamuﬂaa@ﬁ'ﬂﬁagadauqﬂﬂa
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3.2. MuanNelunsldnu ssuusdsznganauazalsanslumsidunis
VL@Tmﬂﬁq@ mmmL?Tﬂ%mu"lﬁnﬂﬁnmam
3.3. fugmwvaszul: ruvdanuaiisusndhiisldasaana Imuaama
f5201572
3.4. snuAmNWTaYa: Tayaiinuazidsanuiiuiaziduida9iu (Updated)
3.5. GNWAMNIWANIUINT: ﬁu’%miﬁmauﬂqummﬁmms L3RI
sunInTmaaun g ldaegnesiasa
4. anudanaladanslduinis giuuimadanudanalalunwuegluszeu
wale" TasdumldnanudosnisldsudseindsauriiuszunoanlaiiAuunisu
luauaa
5. NANINARAURNNGFIU NMIlIsuiisuanuAaAudamnIWINILINNT
Funnaruwe wuhgsuuImawamsuaziwangdianudai uluninnanndu
liuandnaniu agnadtbidyneaiafiszey .05
6. Tryw1 9UaTIA WATTBLAWDUYE
6.1 dudaya dlidasnslilinisiuyys (Update) Toyainimslmidulagiii
atisdaliios uasldnmnfmladine
6.2 FUWLHLHWAU mnﬁuﬂszﬁﬂ%mwmiﬂi:mé’ww"’uﬁﬁas&mi’nmmaz

1 et v v K 1 v J
madmamimfl% L‘Iﬂﬂx‘iﬂﬂq&lLﬂTﬁﬂﬂ Eliu’Nﬂ’J’NNWﬂ‘IJ‘H

nsandsana
a o d'l =3 Y A [ '

nnnIagUHanIaTees anydanalalunislduimsnudeiudsaarinizuy

6 A R o > [ [ [ > a 6 = a A =3 o 3 ni o
aaulatl nadidnmn dwinnudsiusiauiiniagiung manduindl ddsaduddgnim
aAUsoHa laaIlt

ammwnaliusmslunmwaiueglussdy udas (szauann)” wazdlFuinsdany
Nawalaagluszal "wala" seandasgumwmislivimsaulatuazanuiawalalumnay
HAMIANHINLIN NUMWITBEY NOANN L8337 (2562) Uas RawNt ue lasr33sail (2553)
ﬁwu*jwlmmwmiu%mwadﬁ%ﬂﬁfmmﬂi:ﬁuﬁmulumwmuagﬂm:@”u N Nak
019189819 1N37UY e-Service lasumsaanuuulinaulandanudasnstiugu lovawiz

lé v o a Qq’ Q { 1

AMAREAINTION TIREAATBINLINLIEY WAL ANTauna (2563) Nz "anuszaINaLNY”

I o o Ao A A< Aa s a 6
WRE "NIRBURUDI" L‘]J%‘ij’i]’fi]ﬂ%ﬂﬂ“ﬂ“ll‘ﬂLﬂﬂﬂ%ﬂ’)ﬁ&lWGWﬂl’ﬂl%ﬁZUUaLaﬂYl‘ia%ﬂa
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Lana1381989

NUAITII FNWUINA. (2563). N1sWawzduuunsliuiniiniasgaiuszuy
e-service : NIHANBIFIUNIIUYTEAUFIAL. RIIANUTIFUILAEUAITATUAIL AT
PRINTHUMIINENAL.

NOANN 1833, (2562). ABNIWNITUINITYBIFIUNI UL IEAUEIANTINIAT WL,
msﬁﬂ‘mﬁai:u’a?migiﬁﬁmmﬁmsﬁ@ NAINENRUITUAIURAS.

Fadn wndan. (2547). AwAIWa lalun sl JUaIwYavTITITNIIF %N %
USANTENTWANBITNIT. AWYT 1 WM ININRETTADINNEAT,

flan ik, (2536). MIAMIYATMNIINLTMI. Nyanwavuas : S ninAan laidieuslad.
WRH UWAZLUNZ WATATRE. (2551). mwﬁawa'Zwaagfﬂi:n"'u@uﬁﬁ@iamuﬁmwm

=

NI TE A UE AU YAART 8. NWIBRNIVNITINTUINIEIND (MIUYD),
UNINYINYTNTNDIUNTINBA.

U1 WaTudd, glilan inalloy Laztguun nIFu UazsIIANIA SRRLere)
(2567). Awivwalavavylgusnisdensliusnsvasdhenzaden Fvinmuaaussn

nFunwAmIHAT. NIEIEIaNmaaiTynNa. 6 (2). 236. ANt e lasa3dsail.
(2553). ArwAanalavastssmmuinalgusms sinen

Useiugiaudindaslass. mafwutuimsgsfaumdmdia sn1Ineaussni]
QUATTT.

Twan §3Ji'wuqa. (2563). @nm*rwmﬁ/?miﬁtﬁnW5aﬁn§ﬁﬁ§wfwadaﬂavwﬁdwaZa
maqg""lfﬁmﬂwmaumﬁw\i [MyMo] — 283541A1T0NEY. muﬁwuﬁu%msqsﬁa
UMILTANG, WRINENREL TN

FTUUNAUTDY. (2546). WIKIBNITNAUUTITUMTIALFAIY W.F.2542.
NINHIIUAT : TS RURES TN B A SN,

A dudsana. (2547). Walan13win1agaaIwanTa : The heart of service..
NINWUWIUAT : %Lﬁ@gm"ﬁ'ﬁ.

aws 19d8emn. (2563). J@ﬁ]"é]ﬁﬁé’wfwa@iammam‘“ﬂmﬂ?ﬁﬁmnfﬁzﬁunaﬂgu
UseNUaIAN AUTZULBIENNTaRNG (e-Payment) Yoy Ny 1By seABEIAN. E1THNUT
Uyfumiuda aningaugsiadmdiad,

Naw wwiad (2541). soauildanasdouinisdail. AuWased s.
NINNIAIUAT The Professional Associateds of Thailand.

aaEn Laaafa. (2562). WHINWNIIRIFITHIHEDGFNAVITIUNIULTZTUFIAY.
Anmiiwusiinacaaumtmdia amInenauginatuda.

AIWIF WONTAUT UREWHR QA TIE. (2547). ﬂaa@‘ﬁ;’«iam@iammﬁowaZa%aagnfﬁ

AdfanauNTANAUITTITUNA. IWIRINTANNTANT. 16 (65), 54-79.
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FUTG Na8ITB4. (2536). FTWVULIAIFTAWY TN ] . NILNWIRIUAT :
%Lﬁﬂgm%ﬁ.

ala svaINT. (2548). Aatzmslrvsns. NIUNWARIBAT : FUNRUNRILTT.

worin duafios, Funs Suga, usaaITun nazalna. (2568). MmaTaTzrneulnda
i Feduenvasarumowalalumsvsmaruuinssussmstsiiuaanlan vasasdms
vinIdmduatug 9andaaszys. Anenmidans laseasnialdina. 6 (1). 1-2.

AATLAT fluq‘*u. (2557). ATgaNsUInAluladarsawing AMNIWNITUINTT
Stﬁnmaﬁn@azmuﬂimwmmm@?mguwawaognﬂ”ﬁﬁﬁma@'amwﬁowa?a
(E-satisfaction) Zummam%mwz/umfaau'Zau’mmf:i/i/ua‘wwﬁLﬂfﬁwadgﬂfﬁmﬂu%ﬁf@
nFmwEnIuAT.  MIawadindas:  uIwIgIiauvdadia, eI Tuinisgiia,
UAINERLNTINN.
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