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Marketing Mix Affecting the online Purchasing Behavior of Teachers in

Surin Province
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ABSTRACT

Malinee Malingam '

Piyamas Suesawawanit?

This research aimed to examine the factors influencing the purchasing behavior of
online product selection among teachers in Surin Province. A quantitative research
method was employed, using primary data collected from the sample group. The target
population consisted of teachers in Surin Province, and the variables examined included
demographic characteristics, components of the marketing mix, and online purchasing
decision behavior. The data were collected through a structured questionnaire
administered to 400 respondents. Descriptive statistics, including frequency, percentage,
mean, and standard deviation, were used to analyze the data, along with inferential
statistics such as Chi-Square and One-Way ANOVA at the significance level of 0.05.
The results indicated that demographic factors-gender, age, educational level, average
monthly income, and experience in online purchasing-significantly affected online
purchasing behavior among teachers in Surin Province at the 0.05 statistical level. The
study also revealed that elements of the online marketing mix (4Ps), namely product,
price, place, and promotion, had significant influences on online purchasing behavior at

the 0.05 statistical level.

Keywords: Marketing Mix, Purchasing Behavior
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