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ABSTRACT

Rattakan Sunthrarak’

Piyamas Suesawadwanit?

This quantitative research aimed to investigate three key aspects influencing
consumer purchase decisions for packaged jasmine rice in Mueang District, Surin
Province: (1) personal factors, (2) consumer behavior, and (3) the marketing mix
elements (4Ps). Data were collected through a structured questionnaire administered to
400 consumers residing in the district who had previously purchased packaged rice from
Makro Surin, Big C Surin, rice retail stores, or convenience stores. The sample size was
determined using Taro Yamane’s formula. Data analysis employed descriptive statistics
mean and standard deviation and inferential statistics, including t-test, ANOVA, and
multiple regression analysis.

The results indicated that most personal factors, such as gender, age, occupation,
and income, did not significantly influence purchase decisions. However, education level
and household size demonstrated statistically significant effects. Regarding consumer
behavior, the majority of behavioral variables, such as shopping channels, purchase
quantity, and payment methods, were not significant predictors. In contrast, brand
preference and key purchase motivations played a noteworthy role in shaping consumer
decisions. Product quality particularly texture, aroma, and taste emerged as the most
important consideration among consumers. The overall assessment of the marketing
mix reached a “very high” level All four components product, price, place, and promotion
were found to exert significant influence on purchase decisions. The regression model
demonstrated strong predictive power underscoring the central role of well-integrated
marketing strategies in guiding consumer choices. These findings highlight the
importance of emphasizing product quality and perceived value in the marketing of

packaged jasmine rice.

Keywords: Packaged jasmine rice; Consumer behavior; Personal factors; Marketing

mix (4Ps); Purchase decision; Product quality; Surin Province
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