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Viewing Behavior and Marketing Mix Affecting the Decision to Watch

Chinese Micro Dramas
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Abstract

The objectives of this research were 1) to study demographic factors affecting
the decision to watch Chinese micro dramas; 2) to study viewing behavior factors
affecting the decision to watch Chinese micro dramas; and 3) to study marketing mix
factors (4Ps) affecting the decision to watch Chinese micro dramas. This study
employed a quantitative and exploratory research design. A purposive sampling method
was utilized, incorporating screening questions to select a specific sample group with
experience in watching Chinese micro dramas. This non-probability sampling method
was used to collect data from a sample of 400 participants through online
questionnaires via Google Forms, distributed across various social network platforms.

The research findings revealed that demographic characteristics such as age
and occupation had no statistically significant effect on the decision to watch Chinese
micro dramas. In contrast, gender significantly influenced the decision-making process
(Sig. < 0.05), with females exhibiting a higher level of opinion affecting their decision to
watch than males. The platform most frequently used by the sample group was TikTok.
The most preferred drama genre was period/time-travel, and the frequency of viewing
was predominantly 4-6 days per week. Regarding the marketing mix (4Ps), Price had
the greatest impact on the decision to watch Chinese micro dramas, followed by
Product and Promotion, respectively, with statistical significance. However, Place
(distribution channel) had no statistically significant effect on the decision. In terms of
decision-making triggers, viewers placed high importance on interesting trailers or clips,

which led to an immediate decision to watch the full content.

Keywords: Viewing Behavior, Marketing Mix (4Ps), Chinese Micro Dramas
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