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ABSTRACT

The research entitled "Marketing Mix Factors (4Cs) Affecting Consumer Purchasing
Decisions: A Case Study of Ubisoft Company" aimed to study personal factors and modern marketing
mix factors (4Cs) influencing the consumer purchasing decision process. This study is a quantitative
research. Data were collected via online questionnaires from a sample group of 400 consumers who
purchased or played Ubisoft games. The statistics used for data analysis included frequency,
percentage, mean, standard deviation, t-test, One-way ANOVA (F-test), and Multiple Regression
Analysis.The research results revealed that the majority of respondents were male, aged between
26-35 years old, with a monthly income of 20,001 — 30,000 Baht. Regarding opinions on the
marketing mix factors (4Cs), it was found that consumers accorded overall importance at a high
level. They placed the highest importance on Communication, followed by Customer Value, and Cost
to the Customer, respectively. Hypothesis testing results indicated that different personal factors,
namely gender, age, and monthly income, affected the purchasing decision process differently at a
statistical significance level of 0.05. Furthermore, the marketing mix factors (4Cs) had a significant
influence on the consumers' purchasing decision process. This research suggests customer
perspectives to provide the company with guidelines for better responding to needs and stimulating

consumers' purchasing decisions.
Keywords:Marketing Marketing Mix Factors 4Cs, Purchasing Decision, Ubisoft, Personal Factors
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